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Abstract

Art Deco, an artistic form originating from Europe yet flourishing in America,
functioned as the symbol of Shanghai modernism (/% %) when it was introduced into
Shanghai in the 1920°s and 1930’s. Its wide application in skyscrapers catapulted it into
the aesthetic representative of modernity. As the most representative of the Art Deco
style, buildings such as Paramount, Sassoon House and the Peace Hotel have become
the extension of the identity of Shanghai people. This Art Deco style of architecture
in the region on the one hand emits an exotic feeling, and on the other hand, helps
to construct the identity of Shanghai people under the impact of globalization. The
café, cigar and fashion that were popular seventy years ago have nowadays regained
popularity among young people. Among such trends, Art Deco is welcomed by the
architects as a way to recall the 1930’s Shanghai. This is evidenced in the advertisement
of 353 Plaza, Yangtze Hotel and Peninsula Hotel. This paper explores the strengthening
of local consciousness and the reconstruction of local identity in the context of the
characteristics of the consumer culture of contemporary Shanghai.

Keywords: revival of Art Deco, apparatus of memory, globalization, identity, consumer
culture
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BRL A€ 1 XA A2 VF 22 7 TRV PSR T v R Ak I AT (7= i, B bt A A 7 R AR 5%
Hoo RS, DL R L B R R 52 . X2 5 SO AT K ZR B Art Deco “ &
W G S — A . Art Decof) 5 —4F sUE R F L2 AL RO ERS &, K
Wit BT Earyy, wkitsen) . FEMTF L 2HERRER AR DI ACRRIE A
T, IR T —Fhal LUR R RS . T BS E, Art Deco2 3 T £ Ji1H
(FI5RZREI o ] B ) JL AR R B e v, A0 &) (5 R YRR (1 0o R A1) I 2 3
Koo AN E ARG R IR U B S n LA TE AL BRI e R 5, SAEPE RIS ik I 2k 4%,
KR PR & R ARPHAT I R B AR RS 2R s SRR
PO ORISR, B E S AR RE BT, TSR AT 20 AL i Tk AR 2 g . XL
EERNAE BT AR b, A2 FRAT I i L2 1 %5 B3 A7 1 Art. Deco KUK (1 SRR A il
(Duncan, 1988). 7ERPHVEM RIS E, PR LLER 2 s FHE GBS E . =S Nt
SRR LU 22 K A A R 3 H B, K20t 20 B i 5 87 4R T R B 52 .
AU AR IRAE R BETT J7 T, Art Deco MR TE T 4wt Tl = fisihs Vi
e BRI BB SAN EHA (Hillier, 1968), FRATTHLAE T AE fith K (1) K58 43
Art Decolll %, ARk 75 26 [ BT B 28 K eI Art DecoX UM, oA KDL N L. B
A AR S R A S AP ey, IRAP AR S AR TE . T EAT)E 30K
BLPIRIMBTIE 8B 183, WIHESH F TR AN PR R X AN

20t L2044 TF 4R, Art DecolE 2 VU R AT S AFASE Xt TR 4 KK 52 4R 0
H AHA R AR 2 st BRIl AR M AR BT, KB JE Art Deco XUk, 52 95 [
FEE w2 B, FHEES. SREEE (R, ED X8 Ym0 8 5 K
M, A IR 2 X B XA @A . 75 I, AR A T SO T ST SAE, e g
T REAR AL B it LR SR R O BRI AL SRR FRAT CAERT SCH g ik, B4, b
Art Deco “8 %7 W], fEN—MHIL%, R THA? MNEATY FH215
Wi RN XX AEI Ak 2 R SCERAT K a2 F SCA LT ) 7325, S SEE T HR 1) o
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goooogoooboooboo

AR HIR R E AN E 2 B 20NN, AT SRR, R Re i Ek
YR L ReAT S Wt i ) B, s (8 I AFUEYE ) (Adorno, 1973) — T iTid,
AR F A R SR, I VRS A A R R BRI AN N, AR
NGRS ARG [ T o AP A T SO E AU P, B HEVE
BB NTEBE ST AR S, AT SO N ARG 1 5l . T ]
BIPURIEAN S T, W R, 2N TSRS, &A= BARE KA
Al AHSERR Fad S MR AG I B [ VB — W0l At S a2, B 2 v HERf A
T ERAE 2 LS P L U A G P, B BT AE S AR, AR X TR ELS
AT 4. HATHIFTIEArt Deco A 2%, SEFR FZEBT 2 3% 7028 F Frig it “prik
R 2 7 o X LERRGEAE “WRIEIEE R E SO A AN T, R R A
A S ARG o XA R T SCA AT BT, b 2 K B IR I EAR ™ k. Sk
Pk — AR RS TR, FLEM TR EA A d. GUERREM, EITERIRN,
100 E A IRR 0 7 9% 3 75 0 8l M B 2 5 X P o B U IR v ol Al gy, o — b o adn &,
SO ) PR TS A0 T 20 FE S S (Adorno, 1973) o AR — i B IER T AT AT
KR, ANigZArt DecolJ RN, I IX—IHWAT IR I X—SF bR
B H ARG, A I, g5 7 X R BN G AE e L0 4R,, IREX
—JE Al LIS R R

X 45K 2 BRI S F ok UG, Art DecolX AN 44 il & AT it Lo VE W A K
s FTREAF R EHEENSOk [ T b i o Art Decof y BETH RS,  RIBORIEHA AT
A, R HE LT v, SR A TR R BN &R, AN
P = I R RO FE N W 8= ol T s = N 1 B A LR iR s rE AT 2 X e Sk 7 L=
FERNASEE, 45 NBE FHREAINIE 222 . B — 2B 09 e, IR R L gt
MO A 2 TG 1), AT A B HEE ST R BB . 24, DUAPEZAE AR . XAl
TR D iR, X U HARR AN, SRR MNZIRE G
T, BT RARTR P A ZARIE U AR Y

BRI C L VR A IR R IX — W RO B = AR, LB AR, IBAIX
— ISR U R 2 HERRSR B, 3X — 3 24T N AT AT R ST IR, 1 R BEA
JEAUE LR HE) Art Deco MUK I EAR WA, AN AR L HRE s KA vl 9 S0t #2395 .
KR RENRASEE T, AN E AN RREHE, &EHFASK
E—HMEEL K, FAXTR XA CWEATIER A%, WEITHER, &4
XV AR PR B0, TR T3 R, S B i P shbl. T2 FRAT
Al LA B8R 5 1 o6 122 B R IR AL, 6T B s SO sn s K, AR IX—
A, SCAAR R T SR HE A o BT 22 305t 35 8 3 Bk WA Ak 2 mh ROk 11 5 3 P R 4
IRF R AR AR JEE et At R 5 Y R A DA AT o 1 R 40 - (1 A SR B 2 1T e )
ARV R R ISR UL, GEABEE T AR B AR, BT ORI R, IR
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ARIESIX—ATB A X, KA i i 1 (045 S A 18 i 7 281 S N AT BB A A A At
S X ETWCE L LRI AR AL R A “ 5 A AR B
W, BRI RERCAT KM, (BT IRAERG I BT A T A B v g P
MR ERS BRI OB, X A A R A A RIS AE . BRI FARESE &2
e B 22 v 10 R R/ Al eI R AR AN T A O 2 N R RE S R AT
P, R IEAEPCR ARG AR R 32 W R 1 e s P v A K 32 Ak—— /B Bk =
FAREER 34T, AR 22 38 e 0 BT KD R AR ) AL AN A S A B 5, RIS AE 4 RAKTH 2
J AR . AETATHTIB] A, S0 AR T Bem B HEA ISR, FREE
NI 2R DL, FEPTe R IR AR SN, A ARFERT SO 25 X R 1B
Ko X IERERUR HH 2 EH N, (SRR FIRA 1, ABURR K ARG HE i
REM MR N R, BATATINEEZ 21 R AATTA Art Deco AR P %R,
A RE S HH IR I AR RS (R IE SR ATH AL I e, ESUHA T, X EAR A 2 DA
PER, St ke, HERRE S T AT RO K SR g, LA R A
SRIEXRTI B« R ot AR BRT FRB SR, T2 R 2 IR AN S LI RCR 202t X b Py
R ST, IEWBT 2P oA, R RIS XSO mIEsK, K
HRIE AN ST AR E IR A QU PERIE SR . AN R, AR R B
PR 55, BT Art DecolfI AR T, AUOUAE i dh s ST AE B S A BLARAL Y
M55 o RTIGN 98 25 de Ji A SR AR TEVAAS BIBE 2 1R 04, 2 T ERE AN DUZ EFF
PR R, R LR, IR BT QU I, AT DR 3h
N—BERCLIER] T2 A H K, AT RIERE 2 Mar b B i< ? W2t H i
FEIE BN AR SCAEANZ I AL » XA N B3 AR R A2, X D e S A IR 55 S 1D ik
A, HIR, REEHIHLR IR SCA I QUE AR AR STk

TATIEAAT AL R ARG 3 Bl R b (B RS  1) A HEh PR G v i a1 1
(WA AE, (HAAZE S, {EArt DecolfJ 4 P — b b, ST #0545 JS a ff .
Mo At S, XSO IR SRR BOEOR P ECCH SR B IR K BL, 1 sikr b
MTEIER R E A By QUG RRS A, DOJEROIER IS, X el i
HGR T o PRI P AT B — LS, BRI B AR R T 2R AR AN 25
Bt 7 AR A R K AT AR G P AR (SO RT3 AT AR O B
AR P A AR I — AR

oooobooboobooobogon

X BATRE TN 2L TR A URIN 55— A7 35 44 54 T IR P ZE K 9 2 PR R 20 Hr At
Deco “R%” MHBILG . AEHEAE CRIERAD) F, BIREZERTT SRR
AL AT 2 13 A APERIAE 2 10 TR, T BRI ) B2 . 2R B 3)
MRS PUILAT AL 2 AR I I BL S AR, WU Geif A RO Bl 22 5, e ilioe
BNKFE (o) o SREER P AL R sLait, B ISEAE
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AORRIMANE,  PARRSR —AME BN . S8 2 S R AL 2 i — 22 RE, a2 5 ) i
FEs XU B2 BHEH T X (Marcuse, 1998).

XS A S Z A YR 1), DR EEFR RS AR [R5, I Atk 0 B 28 /K T
1, T IS 22 A 73, RS REAT 7 22 3 m F AR o B o I FH 21 FRAT 11 55
Brh Ay DU I, X R Art Deco XA BIRTEERMEIL, & —F “ ZARM KA
AR, BB e P At e B B e L EE T . Ak, B H
PRI 2 AT A, FETEAE N SRR S K, e SR A R B A HESIEH, R RAR
IS, XA Z R B S, HA L RIRBIEIE A . BZ56 S IR 2 A
FUME R 26575, S IFA R SO k2 =2 g = A se el g . (] 9 HE 4
HA e NS HR T i, T P AL s I GEva PR AL S N ) “al m A 2 8% 7 o SR
Z AL, HIREFEN R — A 2R RS . EX T B AR S XA S S ey
T, At R B 22 1 S A M SR L A 0 TS ) o XA S AT AN N &
SR B IR ZIIC R . (HAE 20060448 “BrZ2UR” MIAREANY, HIRIE
FENT A T N — FURICE B L FIA BE, ARG BT 22 U8 ISR & ) SCAk 23 B 22 A4
AT B ARES A R KA AR IR T ANATEAAT ) AR 0 B EE, T ol 77 A AT ST
B2, RN EARBIEFZIEANT, 20 e bl AL SR T Bk
AT 08T e By /R PEIEXS S AR IR AR 6 245 B AR BRIk, At RTINS 244 —
B S BIAEAE B 41 25 IR 1E 20 2 BIHE S H] (Poster, 1995).

TEIAAL ST, RARBEAN AR S M AE AR —FIAH BP JE IR R
AR Z ZRZFEFIIR Gy TR K, BOEEE KREN LRI 2R, S0 (i A0 Y
FEAK . NI PR 2R SAT e B O FORI SR 5 & T — AN, 1 e 244t
USRS B T RS, SIARER R M TR R A 4 - S XA A R S
B o SXFPORE S0 A0 BAR AL S5 H0 AT — 5 P S AR RN S AR, AT 4R T 2R 14k
SEPERIES RGP (Poster, 1995) X Fi06f 4 55 5 (AR, RIAEE J7 AR 736
RO EENE, AR N AR, XL 2 T — PO AR S A e FE
B, THEH SR T 455 B S 0B . B S i sk, Est TN A
PIANTRE PR, X TR AR GE By K K 5 w2 22 07 11y, Horh— AN a2 AR R e He gk
MY ORHEo8 . B RO BEA W S F Ui MBS, LYW p 2 , Hr s
W51k, I R A G AT R S, WA SAE . fEFRANTIIH] 75, Art Deco
e — AN R R TR R L SRS M . HE R, AR B AR AR XA
AR T IE, X AR R R S R IE A B 22 1 P T AR N R BE R R
Fr A A B R A — P e o B AIEREME EARMITE G R TRATE Y N
SRXANTESL BT FAR AR ZEE I, TR PEZE Ui (1) 2R A s il Ae4h 25 0 &R
FEI AT & MR, 007 o5 ey A7 I B R R 2 5, (R OB ANIAE, IR
HERPUEAAA BN LI AHIRATL AN IRE], BIREEFIRMZAR, EHA RN A&
FINA AL 2R, N H TIAASa8r, RIBSFLER DM 2ZAREX,
A P ARG I I BT A () S I PRV 24T 8 . Art DecoiX — & il fEIX P, ]
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DA O AT AR I EAME S, e AT BAT 4 2R WA 0E, X
—BOCHIFA R RIRTL, B, BARPRO S HIRMA T . BrEL, AR Art
Deco “5%” X — 1 $AT N AEL A HE) M Sl FEA 5 rh oo SR8 Je S
FRER R —EEH, EFUIMRA,  Art Decol o ZARTEX —id B2 h 4l AL /i
AL T o W B AT LG Art Decoff) IR ZZ 22 AN T A, Al LLAE IR Tt 1 S 2R 4R
WEIBL MR ZAR PRI T FE L A AEAIR AR TG, At 7T LG Art Decod 315
FHR AU IR R LA, (HIZIF ARG 2% Art DecoMI B, WIFAIIRREANE
LR L R E SRS AT . AR, JRARSR R ek, B EME
IR ES.

HEN

A AR B A0 ) Wy R B TEAE AR ME BN, ATTHIEAZ A 304X Bl M e
FEES T, Art DecolX M5 A BRI AT 5 Ui O AT S X 5. ZEIRIH R
B, VOO R iy MK “fely” JLREEHE G Art Decolf) G A4
ok, B B ANAE A IR R B E A7 5 Oy Bk . AT Ak, RIHA
AR TR . BATIT LRI, 72 HETHISEOL T, XK Art Deco “E2%” (1)
TH O G, BEAS EJE TR B A S R B T e VR SS , —Rion i 2
Lo 3R [ Br A5 17 (cosmopolitan) & 43I [R5 o il Art Deco AU [ [R13], LI & 4
HAE MR LK Bk H s R Rt R 2 b, JRARRR RIS . FRATT AT LA X o 2
MG RTCHFHN, FIFAMGE BIRFSEERBEE, X SO ZESR A 2R 1) 28 Be i Al ot
BR, AT IR M p 7 s T (1) 9 2 B 5 | 3 B B AR I B R 2R AR DR (1) T iff
B L, A REFRA IS PTNSS 1 H AR
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