Informed Consent Form for the Survey on Consumers’ Purchase Intention of Pet Supplies

Dear Respondent,

We are conducting a research survey on consumers’ purchase intention of pet supplies and sincerely invite you to take part in this questionnaire. Before you decide whether to participate, please read the following carefully. This informed consent form explains the purpose, procedures, risks and your rights related to this survey.

1. Survey Introduction

(1). Survey Title: Analysis of Consumers’ Purchase Intention of Pet Supplies

(2). Survey Purpose: To understand Chinese consumers’ consumption preferences for pet supplies, purchase channels, factors influencing purchase decisions and consumption concerns, sort out the demand characteristics of the pet supplies market, and provide references for product research and development, marketing optimization and the improvement of relevant consumer services in the pet supplies industry.

(3). Survey Method: Completion of an anonymous online questionnaire, consisting mainly of multiple-choice questions and a small number of short-answer questions. It is expected to take you 3–8 minutes.

2. Your Rights

(1). Right to Voluntary Participation**: Participation in this survey is entirely voluntary. You may decline to take part. You may also stop filling out the questionnaire and withdraw from the survey at any time without giving any reason, and there will be no adverse consequences for you.

(2). Right to Confidentiality: This questionnaire is anonymous. We will not collect personally identifiable sensitive information such as your name, phone number, ID number or detailed residential address. All collected questionnaire data will only be used for statistical analysis of this research project. Individual responses will not be disclosed separately. Raw questionnaire data will be properly stored by the lead researcher and retained or deleted as agreed upon completion of the study. The data will not be used for sales pitches, resale or any other unrelated purposes.

(3). Right to Know: If you wish, you may contact the researcher for a summary of the final report (no personal information included) once the study is completed.

(4). Right to Enquire: You may consult the survey lead if you have any questions about this survey.

3. Notes

(1). The questionnaire only covers consumption habits, purchase intention and consumption perceptions related to pet supplies. It does not involve medical issues or highly sensitive private topics. Participation carries no direct financial or health risks.

(2). There are no “right” or “wrong” answers. Please answer truthfully according to your own situation.

(3). No cash rewards or gifts are offered as mandatory incentives for participation.

4. Undertaking Statement

The researchers undertake to abide by laws and regulations on personal information protection, adhere to academic ethics, and collect, store and use survey data in a standardized manner, without disclosing or misusing respondents’ information.
